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Produce reports targeting policy makers in government and business

Expand the audience and distribution lists for reports to regions outside Europe 

Assess the impact of e-ScienceTalk’s products and formulate a sustainability plan 

Identify, attend disseminate the outcomes of meetings in order to influence 
scientists, funders, industry

WP1 Objectives



WP1 Input 
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3 Beneficiaries • 46 PMs • 1.6 FTEs

 Participant Name Effort /PM
2 QMUL 28
3 APO 5
5 CERN 13

1.1 Production and distribution of e-science policy articles and reports
 (QMUL and APO)

1.2 Impact and sustainability
(QMUL with CERN, APO, Imperial)

1.3 Events attendance and media impact event organisation
(QMUL with CERN and APO)



Contributions

Products
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IMPACT=REACH+SIGNIFICANCE
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4 issues in Y2:
Desktop Grids
Research Networks
Visualisations
Open Data, Open Science

Target policy makers in government and business

Provide overview of relevant projects

Leaders in the field

Read in about 10 minutes; 

provide pointers for more indepth coverage

With (2)–APO

1.1 e-ScienceBriefings
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How large is the briefings audience?

- Email subscribers: 126

- Total number of downloads 7200 times. 

- AddThis shares (1 like, 26 tweets, 10 Shares, 3 Google+)

- v.gd link shortening ~550 views of e-ScienceBriefings

Reach

With (2)–APO

1.1 e-ScienceBriefings



1.1 e-ScienceBriefings

Reach
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What do people use e-
ScienceBriefings for?

• 

Helps explain e-science topics to 
those new to the field. 

“I've been told that on a national level these 
briefings are used as material to show others as 
a "read this and understand or hey look at this 
and what they are doing or what can be done.”

“It is a beautiful publication and I love that it is 
printed. It is so important because it is a very 
graphical snapshot of what’s important today for 
the hands of legislators and policymakers. I 
actually stole one to show the National Science 
Foundation."

“I thought it was quite accessible in that the 
content was scientific and technical enough, but 
not to expert level.”

Significance

With (2)–APO

1.1 e-ScienceBriefings



10

– People are aware of the Briefings at meetings
– Distribution of future issues, and especially of yearly reports, should 

target policymakers more directly...send to POST, Office for the 
Commissioner for Digital Agenda

• How sustainable are the briefings?
 

• In order to develop more briefings, time and effort would have to be 
funded (3 weeks for content curation)

• Sponsor would need to have over-arching aims e.g. e-IRG

Sustainability

With (2)–APO

1.1 e-ScienceBriefings
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1.3 Gridcast & Social Media

With (2)–APO



1.3 Gridcast & Social Media

Technical Forum 2011
eChallenges 2011
Citizen Cyberscience
ISGC12...

EGI-CF12
ERF
e-IRG
GISELA-CHAIN

With (2)–APO
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>6000

1.3 Gridcast & Social Media

With (2)–APO

Reach
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1.3 Gridcast & Social Media

With (2)–APO

Reach



1.3 Gridcast & Social Media

With (2)–APO

Significance



• How sustainable is the site?
- Highly sustainable as dependent on volunteers (100 regular 

contributors). 
- Coordinator is also important. 
- Cultivate ‘Star Bloggers’ and build relationships with e-science 

bloggers

• What is the USP?
- Video production is a strong driver of success
- Partners interested in using e-ScienceTalk as a visiting media team

With (2)–APO

1.3 Gridcast & Social Media

Sustainability
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1.3 Gridcast & Social Media
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1.3 Gridcast & Social Media

With (2), (4)–APO & CERN



1.3 Gridcast & Social Media

CERN, guardianscience, sciencemuseum, ChemistryWorld, seedmag, IdeasGate, psael, 
TheComedyStore, mediamuseum, astroparticle, symmetrymag, cheltfestivals, junespringtech, 
ENGINEERINGcom, womenintech, cloudbook, ALICEexperiment, cloud_connect, Michael_GR, 
QMUL, endthedisease, DigitalAgendaEU, FMWF, momentofscience, USLHC, particlenews, 
milenio_ciencia, NancyProctor, DoTryThisAtHome, cloudtweaks, EPRINews, HPCwire, 
CloudWSeries, dmascia, BritishSciFest, EnergeticFutura, illuminantceo, geopense, AmateurPhilosop, 
ChemHeritage, dubscience2012, NVIDIATesla, JoBrodie, geekpop, CristyBurne, IN2P3_CNRS, 
Leigh_Phillips, swissnexSF, gridpp, EnablingGrids, fusionenergy, isgtw, datanami, timClicks, benstill, 
LBNLcs, busuab, _Chemistry_, giorgiawired, OMG4Science, TheSISTeam, DrQz, hartem, 
ScalableComp, GEANTnews, pesinasiller, johanlouwers, PhysicsatQM, CyberSciCentre, 
geekeconomist, mariocampolargo, RUCompSci, BeSTGRID, EuroAfrica_ICT, billyzero, 
SoftwareSaved, bigodines, Rechenkraft_net, ToshioMatsuda, StratusLab, yoyo_rkn, CloudyGrids, 
rohanmittal, planet_gridpp, metropoledigi, ibnkureshi, igeproject_eu, eela_na3, GRDI2020, 
gravitazeroeu, eresearchnz, Jregazzi, oancan, horizonfuelcel, Gorekasa, nano86, auzzie22314, 
mit09, CARCELACHAVEZ, navonil_m
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1.2 Sustainability for e-ST

© e-ScienceTalk Consortium



eChallenges paper

1.2 Sustainability for e-ST



1.2 Sustainability for e-ST



Impact of?

Impact



e-ScienceCity

GridCafé

With (2)–APO



e-ScienceCity

9 minutes

~5000 backlinksReach

With (2)–APO



e-ScienceCity

Significance
– 73%  responders said the website was useful/very useful
– 16/19 people found what they were looking for.

With (2)–APO
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CloudLounge,
Volunteer Garage,
HPC Tower

e-ScienceCity

With (2)–APO
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e-ScienceCity

• What is the main barrier to impact?
– Improve discovery via pro-active marketing of GridCafé and e-ScienceCity
 

• Have we demonstrated value?
– Success drivers/ attributes for potential funders (high quality content, Open 

Access/ShareAlike, cross-disciplinary appeal).
– Next year: assess both usability and value of sites as an information 

resource e.g. measure change in knowledge pre- and post-test visit for 
sites. 

– Investigate Google AdSense to keep the site operational 
– Interest from partners in developing new sections

Sustainability

With (2)–APO
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e-ScienceCity

Sustainability:Y3 Marketing

With (2)–APO
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GridGuide & RTM

GridGuide
• Now 66 sites on GridGuide
• Visits are from Spain, France, UK, 

US and Switzerland. 
• Top referrers are e-ScienceTalk 

websites 

Real Time Monitor
• At 10 meetings with almost 12,000 

attendees. 
• Visitors from UK, the US, and France. 
• Top five users are based in Italy, UK, 

Germany, France and Spain. 

With (4)–IC

Reach



© e-ScienceTalk Consortium

The RTM was “something we've 
looked at and been impressed 
by” (Science Museum,  London)

• Who uses the Real Time 
Monitor? 
- IP analysis of top 100 users 

• What do people use it for?
- Outreach, educational and 

demonstration purposes over a 
wide geographical spread.

- All users (7) were positive/ and 
suggested lots of extra 
information they would like to 
add. 

9

With (4)–IC

GridGuide & RTM
Significance



GridGuide
•Low response to our campaign to increase the content on existing 
guides. 
•Investigate incorporating GridGuide into another e-ScienceTalk 
product.

RTM
•One of our most popular products.
•Users are interested in developing the RTM.
•RTM can not be maintained using best effort or volunteer effort. 
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With (4)–IC

Sustainability

GridGuide & RTM



© e-ScienceTalk Consortium

iSGTW extending reach…

Number of followers  (i.e. 634 Facebook + 
1,291 Twitter + ~900 RSS)

Page views/unique visitors 
(Google Analytics)

Number of subscribers (8,170)



© e-ScienceTalk Consortium

iSGTW reach…
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• Greater % referrals from social media:
• Facebook referrals have increased by 300% 

and Twitter referrals have increased thirteen-
fold



iSGTWs wide appeal…
…is demonstrated by results from the 
Readership Survey.

•3rd largest group was the media (@11%)

-Twiangulate confirms our biggest followers are 
@CERN: 602,776 followers and @NatureNews: 
380,751 followers).

•One quarter (26%) have no relationship to e-
science but just have a general  interest in 
computers.

•Growing percentage (26%) are female. Up 
from 15% in 2008.



                             

                  1.  iSGTW significance

• 81% of those surveyed have 
discussed or forwarded an 
article

• One respondent reported that 
iSGTW had helped them to 
come up with a new research 
idea and another reported that 
it helped them to secure a 
funding grant. 

Readership Survey: What actions have people taken as a result of 
reading iSGTW? 



© e-ScienceTalk Consortium

68% agreed:  ‘I use iSGTW to keep up-to-date with technical developments in 
all areas of e-science/cyber-infrastructure.’

2. iSGTW significance

Is iSGTW helping scientists keep informed of the latest technologies 
in e-science?

Are we providing assistance to the community in finding future 
partners /collaboration/helping with new ideas?

67% agreed: “I have found out about tools, services, resources, projects, 
initiatives, and/or potential collaborators of which I was previously unaware 
of.”

Readership Survey…



– Media pick-ups from HPC Wire, Cosmos Magazine, Wired and 
Symmetry. 

– 1000 organisations also backlink to the iSGTW

Are people engaging with content? Google Analytics/Website
– 251 events (+1s, bookmarks, saves) and 148 

conversations(reshares,comments)
– On average one in three articles receive a comment. 

3. iSGTW significance

Is iSGTW influencing mainstream media to include content 
from e-science projects? Google alerts, Googling iSGTW titles 



iSGTW sustainability

• ISGTW continues to nurture a network of unfunded contributors from a 
wide range of projects in all its contributing regions. 

• One of unique selling points is our independent voice in support of all areas 
of science and e-science. 

• Position iSGTW as the preferred channel for the research community and 
major e-infrastructures in Europe (e.g. ESFRI, PRACE etc.) and through 
media partnerships (ISC Cloud Conference 2011)

• Indiana University has secured NSF funds for an iSGTW US editor. 


