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iSGTW Status Update
August, 2011
Subscriber numbers for iSGTW newsletter over the past 6 months, compared to the same time one year ago:







March ’10: 5,881    



March ’11: 8,131          

April ’10: 6,068  
      
                        April ’11: 8,088
May ’10: 6,131  

May ’11: 8,074
June ’10: 6,287                                                June ’11: 8,092

July ’10: 6,444                                                July ’11: 8,092                                               

August ’10: 6,561                                           August ’11: 8,080                                                
ISGTW content that appeared in August, 2011.
· 5 issues published: 

3 August: http://www.isgtw.org/issues/3-august-2011   

10 August: http://www.isgtw.org/issues/10-august-2011 
17 August: http://www.isgtw.org/issues/17-august-2011 
24 August: http://www.isgtw.org/issues/24-august-2011  31 August: http://www.isgtw.org/issues/31-august-2011 
· 5 ‘lead’ feature stories - those in the most prominent position on the front page and below the headline. 2 US lead, 3 EU lead. 
· 10 ‘ordinary’ features (less prominently placed on the front page, and one of which, users have to scroll down to in order to read). 5 US and 5 EU. Lead features and regular features were balanced geographically.

· Links/Spotlights and Images/Visuals: 8 EU, 2 US.
· 3 features on grid computing, 1 on clouds, 4 on high-performance computing and 1 on both grids and high-performance computing. 
· Features covering subject areas outside of parallel computing were a new mathematical model to forecast volcanic eruptions, genetic sequencing and the role genetically engineered mice play in treating disease, early screening of Alzheimer’s, the Humanities effort to preserve languages digitally, an open source computer model to help policy makers develop what-if scenarios to deal with climate change and a global detection network for nuclear bomb tests, earthquakes and tsunamis. 
· Visuals and spotlights were about why advanced computing matters, the Astronomy Source Code Library, EGI’s first unified middleware distribution, visualising the topography of dams, the history and future of supercomputers, inflicting Alzheimer’s on a computer software, a computer software that can read personality traits from human faces, a social network for scientific publications, a realistic computer simulation of our Milky Way Galaxy and an art exhibition that pays homage to a fixed-target charmed baryon experiment: SELEX (Segmented Large X baryon Spectrometer).
· Geographic coverage including features, visuals and spotlights came from Geneva - Switzerland, Chicago - USA, Orléans - France, Illinois – USA, San Francisco – USA, New York – USA, Bar Harbor – USA, Tennessee – USA, Amsterdam – Netherlands, Venice – Italy, Queensland – Australia, Colorado – USA, Virginia – USA, Brazil, Texas – USA, Netherlands, Mumbai – India, Grenoble – France, Barcelona – Spain, Indiana – USA, Vienna – Austria,  San Diego – USA, Santa Cruz - USA and Zurich – Switzerland. 
· From the 17th or 24th August 2011 iSGTW issue, the EU editor overtook responsibility for publishing iSGTW every week, as well as the spotlights and visuals. The purpose of this was to free up workloads for the US editor so she could have more time to research and write more features articles.  
· The most popular page of the month was our story from the previous month of July 2011: Virtual atom smasher in LHC@Home 2.0. It received 6,490 unique users, 7,129 page views and an average of 7:45 minutes were spent on the page.  
· The ‘Why-advanced-computing-matters’ visual was the second most popular page (if you exclude our homepage) of the month with 836 unique visitors, 898  page views and an average of 6:05 minutes spent on the page.

· The ‘From mice to men’ feature was the third most popular page with 698 unique visitors, 845 page views and an average of 3:28 minutes spent on the page. It also had the most comments this month.
· The average time spent on iSGTW was 1.27 minutes, a drop compared to 1.45 minutes in July 2011. 41.56% of our traffic accessed our site through the Firefox browser which is a drop from last month’s 44%. 
· This month we received a total 16,713 unique users compared to the previous month’s 11,762, a rise of 4,951. We also received 30,199 page views and 20,728 visits in August 2011. 73.96% of these were new visits. Last month, we received 21,951 page views and 14,802 visits. This is a rise of 8,248 page views and 5,926 visits respectively. Since our relaunch in January 2011, page views have risen steadily each month apart from April, May and July. 
· On the 1st August the iSGTW editors also sent out a final email asking our readers to fill in iSGTW’s reader’s survey.

· XenoMedia stated they would remove email bots from our newsletter subscriber list.
Has this been done?
ISGTW Metrics:
All data from Xenomedia, Drupal: Open Publish & Googleanalytics unless otherwise noted.
Total Subscriptions in August 2011 are down by 12 to 8,080.
 SHAPE  \* MERGEFORMAT 
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As of January 2011, above data is from Drupal: Open Publish due to relaunch of iSGTW.
Total number of page views for August 2011 is 30,199.
A ‘pageview’ is an instance of a page being fully loaded by a browser. Please note that in January 2008, we switched from Webalizer’s IP-based ‘sites’ and ‘visits’ to Googleanalytic’s cookie-based ‘Page Views’ and ‘Visitors,’ in order to get a more accurate picture of iSGTW’s website status.
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Total number of Absolute Unique Visitors for August 2011 is 16,713. 
A ‘Unique Visitor’ is a construct designed to come as close as possible to defining the number of actual, distinct people who visited our website. Googleanalytics calls these ‘Absolutely Unique Visitors.’ 
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Traffic sources and social media
A breakdown of overall traffic shows that 31.76% of visits going to the isgtw.org domain were from direct traffic, up 2.24% from last month (July: 34%). Also, 43.40% of our web traffic were referred from other sites, which is a similar number to last month. 24.77% of traffic were from search engines, which is a rise of 2.77% from last month. 
Google was the second most important source of web traffic (23.52% of visits), up 2.52% from last month’s 21%. ISGTW received 8.28% of referrals from social bookmarking site stumbleupon.com (1,717 visits) and 6.24% of referrals from twitter.com (1,294 visits). Stumbleupon is still the second highest traffic driver and has been for two months in a row. 
We continually promote iSGTW stories on Facebook (3 times a week) and Twitter (every day) to increase our web traffic referrals. We are monitoring this strategy over the coming months to see if we receive sustained additional traffic. Twitter has come in 3rd place for the first time (if you exclude people going directly to our homepage), as a top traffic generating social media site.  
A ‘visit’ indicates the number of unique sessions initiated by our visitors. A ‘visitor session’ is a defined period of interaction between a visitor (both unique and untrackable visitor types) and a website. Google Analytics records a visitor as new when any page on iSGTW has been accessed for the first time by a web browser. The number of visits iSGTW receives is the most basic measure of how effectively we promote it. 
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